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IUHIRT ATHA, T A Tt R[Aaar §= e
(STNIHRT FTHe F3mT)
I LT
T2 feeett, 28 fe|waw, 2021

1.1, 889(37).—F= 1T TLHTY, ITAITHT HLEA AT, 2019 FT &mer 101 FY IT-4TT (2) F
TT (TF) F A1 TS5 T 94 T T&T ATHAT HT TN F2d gu, Mafertaa Fas aardt g, Taiq-

1. Sfera AT i T — (1) =7 =i #7 |ferg ar STt dwerr (yere o) e, 2021 21
(2) T TISTIS § THTAA hl ATEE T TG i

2. AR EMT— (1) ATH=T T T STHT AT ITA T ¢, 376 forar T e Feferfe o= am gi:

o) Teger Tasht 3 ATeaw & e A1 = T TS qY 9 o7 Far;

) weae fasht o it wiee,

) ATET B STIHT 7 &1 ST 1ol 7T 307 qaren 7 7y sweaer foef garda; qo

=) wee fasht 3 asft Ateat § si~a s agfa F asft gwm)

g e yoger ot Tare At oo § =9 Il F Y A arE F qed {11 F Aaw =9
w1 o STl T ATATAT FIAT

(
(
(
(
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(2) 3u-fere (1) & siafEe By of ara % 2ra gu oft, 3 a5 gorer fosfy gahrd ox oft g 2,
ST AT H ST Al & o AT H STATHTSA T ATAL JT HATAT T TEATIAT FL 3,

3. ufearaTd - (1) =7 At &, S aF Hae & o=y Sruferg 7 gr-

()
(=)

()

(1)

(®)

(=)

(1)

(&)

()

©)

“rferfaarg” & SRt H2eror afarfaay, 2019 (2019 7 35) wAfeda €

“TTHT TAtey” | UHT FHATATS ATHUT g, ST Rt |iaaT & A97 o o 37 onfed &
352w  faar, sfaarl g gerer fasht zEmm § gfaanT o F forg v 1o w0 v
@ FA F U IA mA AT

“serey fererar” & UET =t e 8 o et sorer fosfy =ohe gy 9o e a7 o
T 2 w3 & fou [Afes =9 § @] #3 TI7 fofea |@iEaT & qrea|) | qieEd
[ERIRIE

“geer Tt TRt | A7 o TS AT B, ST TeAer fRaT % Hiegw F "y 1 4 it
fashT 2T € AT TaehT it TEATIAT At 2 Fhq S| UHT TH1 QAT qal 8 Sl (UXHe
T S/AT &7 TRATAT ThIH T GATAT FdT &,

“of TRETA F6H” H UHT S6H ATHIT & ST 2T e ST o ai=re S (TrEat)
srtertaae, 1978 (1978 T 43) T &1 2 F @ (1) | wiewATvq &;

“ga7-fasht” F T fasht 1 TwRardrg@as® 0 F39 & w7 § T gATe9 g7 318 a1
HAT I TIT Fd §U SET [aehl HLAT SATHAT ¢ AT THH ITARTSAT [ el Ica1 AT
AT % A H GTHE SITHHILT TG HIAT AT T9H (b Ica18 & a1 H Agea ol SITTahiet
T GISAT T UHT ST T&H FAT Feaferd § S| 3ame Fg UhT Jdiq grav g S
TE T 2

“TTY ATEF” & VAT =Tk AT g o Teaer fakar g o foefy zahre & afeaforta
I ol TEATIAT AT JT a1 Fh A7 ST7aT &

“rafee = 7 e =g o sfaf=s stfSeran(e) & amisT a7 & a7 yeof= F
TRUTTHESY ToqeT AT TITT € F T ATH ITH F o [0 U I7 U F ST ATararsi
FT ATHITRT FTd g0 ATHITAT() ST a1E 75 T=6rd & forw stfsararet w7 % ageaid
Tea AtHya g, s afafies afmEmar (o) Fr aiteed Fe arer ATHEmar 3g &&= @
FeolT UTH g f¥ ATHfha ATHETaT fH=er == 9% Feal7 wTH 8, e wtws amisd &
ST STfSRTaTst 7 ag-FaL 1 qedeh aadT g;

AT AT AT o dag § “Tosit T & UHT oT<h oY Ruu==T /1 37 9910 i
& TSI START T I G977 T8l g5 © a7 Sl [HATal 78l 8, oig 8 7 [&F7 747 8 a7
ST fArery "eede 3 forg o i e g

“Faaaefie aTReT STer | UAT Haaa9iTd STeT AT STAET ATSST § ST gaaT STt
Frfarfaaw, 2000 (2000 FT 21) F &M=T 43 (F) * = gHg-aw 97 @Ay i w1 2;

‘ST H G ST AT AT gl

2. T ereat oY val, g THH waren T AT g siw afveriua @ fram s § R afafRee ®
afeaTiera R s 8, % a8t o g St srfarfeem # faw o g

4, R&FE F AATH @W@E -TAF TAqF Gt s oo Ioedgg sy § Aefortaa
TSl RAFTe/Atea aeaaa 9ga fohet T f&fer & ofefid Temafera waresi & 493 &9 § 47

TAFIE T & FATT T

#F. ey,

g, HAF ATIA ST T AT,
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[

3.

4 4 4 8 4 9 9 4

T GTAT HEAT 3T T FEIdT 3T TS0 GTdT HEAT,
T 3T TAT T T,

AT ST 747 7 g,

CIRETRCERTS

Foie ofte, arfee ROTE ofe U st |t e

sreget faarstt 1 dforeT;
ATATTHAATAF FIS THTOT-T (ATATIAT AT F ATHS H);

gy qarat & At a1 e F oy ¥ adiT 9@rer grer s qHE T
srfarf=ere, 2006 (2006 FT 34) F st£fie T ST,

A tas, FrgT s TATHT ZaTel oY grearate siratey afga sirafet % fafawtr a7 faehr
F IS % forw sfofer s gare oy stfafaaa, 1940 (1940 71 23) F efia S<r
SATATH 3T TSI 0T THTII;

ZmaTe e T T THTTTE|

5. e st SFrsel & -

(1) TIF gae faaht 3FTe -

(F) Tl @O, For stefaae, 2013 (2013 & 18) F fefia fAvrfaa 2, afe anfierT 4,
AR Afefaae, 1932 (1932 &1 9) F i TSiga grir, AT AT HIHT T
ARTETEY &, HfAT 3zar warfiary safafagw, 2008 (2009 T 6) F el TorEdisd
=,

(@) A & HITT I TR IFd FATAT & &G H FH § FHH TFH Aids 79 2l

() = ey F FEOT FA G TE o et % Sudet Hw g e € e B
frrfare w=fim a1 o aftmrer =i & afeafod w8 8

(@) e 4 o B smEst ar Rt @ (1) F sefa At -, g
ST ST JaAT Sl S&rad g, 9 dreed g, foema afaar st 1
frawor, Ta% YEgH, ST, TS AT, HIHd, TAT ITAEFT % foru forwraa [amor
T o Figd THTs g9l TR (Gawon & 9727 3= &l J=a" aa9Tee F [@iard;

(F)  weaer fasht TaTe g S ST areft A7 g i ST et 7relt a1 qaret F oo seehr
TgATT & At et s e, @ar e a1 Gft o= gg=me e i T,
T AT AAATHATT T g UH Icamai/&arst it et 9% & Fied, aee ar
STeHTE T8l T&T hdft fSrereh forg g zere fohelt =amame o, #ram e 1 et o
Tt foe T T, oTF AT AqHATHAT T2 6,

(&) T QAT AT ST 7T ST TaT F Aigd GHi AR AT TS 3T e
T AT

(®) Fuetr g gRT AtdE i st JeHTee 9% ST i TS aeft ST
THF; T @S F TASEl 6 e Fudt "gfEE § ver oafke Gy g S duer atee
srfarfaaw, 1980 (1980 T 56) i &M=T 2 Ff IT-GTT (1) F G (M) H TRATT &;

() = Teaey faehdT & AT ITRT 9" ATt AT qaren v fasht ar fasht ff swemaer F oo
TS 3 o hF H 0F (o1ad Tqael § T9T HL i 90 ATTEd, IMad e [oger
g
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(2)

()

(=)

()

Tg AT FAT o6 =0 Tt Toger fEord et & I JATiod Tgard T |ifds uq § 37
Faer UH TeaeT fAeharsii s SEarasit 1 gf IgaTT I ST 9

O et FashaTell T TEATIAT 6T 70 ATl 3% Harst i @] fafedt & =T gHT
gt 3 % o w=@ty graam giea w3,

ScTer Tasharsti gTeT |TeAl AT FATet it fasht ¥ e g arett forwraat & o e
2,

e faf A ATt TAE TS AUt Fadree 9¥ Referfad geAe Ty s ey 9w J

IS FITUI, ST TEF TATHTSAT BT &I €T T TELT giT, TATq-

©)

()
(=)
()

(%)

(®)

(=)

(1)

ScTeT Tearehl el ATAT TS T TISTEL I 714,

weger TarshT TS 3T THehT QrTaTslt i1 TSrEdishd udT;

T S@HTA AT Traraa Ramor afashT & -0 9ar, %, T T Hiared a5
afgd "o =11

a9 &1 TS TAF fEa F o v fewe qvaw S wreaw 1 foerraaar fora
fRorf ax oTe T Hepar

fRamor @1 & Hae § FAAT0 ST UHT 77 AT, ST gias [ @ & forg STHihT &
T sraeT = 25

AT T 3T TZIAAT, AT T IT TEAAT T GLEAT, TARTHATSA FTET AT 0T
ST ATAT I ST TR, 39 & fadi & el Fafaa qEmamt & e F $ aimar,
TS o [ahed, Tf IS &, 6 dae § G190 a9 GId AT Ga1 T2rdm § e Hd 6
e | ST,

TReT AT AT AT FT UF 3% | o 6 qrI-a7d 391 AR -aR ToF (AAT-3TT JoA)
e qIET TR, STF ST g2l TR, aTed THTE 3T aR] #¥ Aigd 4T T arT i
TAf=g® TATY F9MT T 2;

G | 99 Hel 3T T AT Y& FLAT SrEd T Giaariy & g9¢ § st [ g o
T T Ut ST ® fafees 7o s (T A e, 2011 F ot Referfaa
TAATU HEATTT G-

(i) har i< feeRar &1 9,

(ii) TqTAT T AT T FAaor;

(ii) HTAT AT HATAT T 7T,

(iv) STl IT AT 6T ATATAT LRI AT,

(v) e & aieaT;

(vi)  HTe AT,

(viiy T % Froqer g uT geeE Afae g afaeerr;

(viiiy  TeEHE ygir T Bt F s Sarfeq it S % e smter |@faeT dadft

Tt AT

T Tt e ATelT FE AT THTE, AU FATE F AT | AT SI=AqT File AT AT TAT

Tel TIATUT T TeaH Wa< het [ater § i< sroarsit &7 9 Hiear g



[¢TRT Hl—=ve 3(i)] T T TSI © T 5

(4) e fasht e Areft Rt 3re & a9t 3care, fafess ary o stfafaem, 2009 (2010 &1 1) &
eI T ST ATAT FTTOTTSH T OTeAs el

(5)  wcFer TaehT A AT AT TAH(s aoad TG AR] Afe % ST aT 9Ra & AT & & Hia¥
Toaaefier aafes STeT i U FO A Tl SuThT g R U U Srer i qear gEted w7 &
T ITF FiaH IoTURT 37 FoReT sorTiersha =4i<h TRT 9o AT ETANT &l Lehel 6 [o1T TATH LTI AT
gfafara waf

(6)  wemer Tk A ATeAT TA® TehTS, ATHTIOIGAT AT & Fhel 2T<h | YT g arefl formraar =i
T & gag § gy forerraa fRemeer a5 wariug wat $ie Sudhre & are forswraat e F o
e AT IHY steren forprara fameor srfgrariat i fAegftr Fft oiie st amee a2 39 afery & aaarT
AT AR ATH AT T G eH qEATT 984T, $-H 3 I ATTFH FT TG4 FHeford R, Tafdd
FGT ST AT AT F A AT T T F IcqTe AT 9fie AT Uhele 9T T e § e

(7)  goxer fohy Fe 9l vadw e ag giafia waf & s e (6) & e forrma faror
srferspTeTr ot IRt foreRrara % e g uw UHT forsraa v iy % srgaretie Hat % fiae sEedhr arady
AT g 3T fUra ST g1 il g | ATIOTaAT UE HTg #l SAaid o ¥ {1 qHen wdl g
v U ATE ¥ A fAea g F qrHer 7, fAea % Fwrer $iw o uw i S wars f geer e
&7 § frwrIasart &0 &f STt gl

(8)  wcHeT Tashl FX ATHT THH THTS Ueh ATSo ATHILN 0l T FHIAT ST ATTHIH ST I8 o7
FATT T AT F IuGLT F G AGATAT GIATHT FIA A ToqwT 99 et o fafer a1 39 e
FATT U T F ISl % ATELT § U AT qreern T AT F ATATAT FATHT FIeA &k (0
IALETT g

(9)  wemey Ty e ATSAT TAF TS STAIHI T THER HIATAIT T @S AT Texeq feaeharsti
AT ¥, KT &9 H AT STH, AT, -0 AT Ja9T5e 6 ATeqH F [HTIAT HI TS HLA o (0 T qF
AT

(10)  sreeq Tashl T AT T s, THH AT el fanarall &1 [Nahie Tenl Sed 394 Tgdrd I,
T T AT, -0 TAT §I F [T UHT 77 AAT0 qIEAterd g

(11) e foofy 2 arelt s zare Y Soder grar Bl arer 71 | i = w9 F gang
ot =7 & o2 we a2 39 T goaer faokar gaet = gee S e 39 STHRhT T
GEEART 6T g 3T UHT 9T § ITHT 719, TqT, T-HA qaT S {6a18 &7 FIE &7 § UL H & o0
UH SoTeT ToendT & T5T=Te 3 & [olT Saed wls o7 AT grentad g

(12)  weer Toeft e aTelt Sodeh Tahrs a8 g wGi & arat a7 qarst & e & o o o
TSI, AT 97T AT FAT il A [9raqrelt, GAFar ST STTNT hiT fAadT 7 € 7 ghl

(13)  wrcTer fanht % ATl IS ToTS TaT T T AT YT €T & TH=AT 2299 T IUTH F &7 §
TEQT Gl HT AT I TIAT T HATH o FTL F FHIEAT TIEe Al HAT AT Fhet AT AT FAT 0T I[orar aT
faoroaTalt &1 gATRe TG FHT

(14)  eeT fasht X ATAT IS THTS ST T9F G oA T HTAT AT HATH 6 TTHTOTH BT T AT FLAT
g IT ST T & T o /71 37 Sars S\Iierq 8, a7 SH U qTeAl AT HATS i STHIORAT 6 Geel § Sl S
ATAT oY FTEATS T ST o =T 2R

(15) e Aoy =ohts T T T faeer sorrelt F g g oft, werer s A ATt T T
ey fashaT gTeT oTaATs T qgfaat Y At wlt sfiw U weer foskar & |y fBfaa: arersrd @faer
& ATTH & = AT AT AT AT H

(16)  wcTer Tashl T ATSAT TeAF ThTs, TG GAATel 7 Rente TRl e yoger faeht #3 arel sars
FT AT | g2T0 0 it yeger foendrett St ag=re fi ST 9 oY THY =1 THh Ja9Tse 9¥ qrasii=s &9
T AqTAT FT T
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(17)  caeT Tasht Fd ATl A ThTS I, hald TR il T STHAHT GeTATS ohl haste TThar §
qrfeTY M

6. woaer fawar & TrfAea - (1) weask weaer faehar -

() 3 T Teger Tarsht hre o ey Y S qd-ferfere wtear nft artE vt ghrs 3 fft wrer am Far Ay
IEEIRIRCEACAR N ICRER IR IR,

(@) FT TorshT AVITaET 9% 29 % T &9 | fiT T € § AT TgAT HM, T oy w2
FATAT THTE ol TZA, FIET TS & Td, [GwT T T F17 AT FATAT 0T TP i THT STeq=iar
F WTAT TSI T TR 0T T,

(1) ATAT AT T L1 ST AU TAAT TGTH Flel BT TEATH FHIAT AT TTA S HAT3H, Hhiwd, ST o0l
STaT, ST it ordt, araet, fAfHwE, Rehe Aifq, aroe Fww i ffq Tt Tar e warg | fi
Tt =T TET9TT FT;

(=) IR fasht o T80T 7 IUY Uger STHIHT T U 39T T&T TSI FT ST T fasht e arett
THTS A Teaeq faehar i Tg=TT A ST T woAe AT FT 9T, 94T, TR %7 a1
ATHTA H&AT, TZATT THIU ST T G, AL i ST ATt 7T JT Jai 7 g7 foaor, A7 6
fafawtor &7 Ter, €T &t aE, STARRT G SIAr 6l S aret o T, AT F AT 6
AT Y aRE™ T 997 ST T, e i Meed fid 7 o F3 I0T 397 § I A
FTTET FTA TAT T BT ATTH TTH FHIA FHT STATHT T TR JAT TeqeT oot w2 arett s1s
= ferepraa faamor @ & are # 97 fear fa= s g,

(F) ATA ST AT FT TSTELIH0T, T GTAT HEAT TSEIwa0, AT AR] ATATE TTEL 20T 3T
AATH T FT & Fheft 3cure 67 foeft 3 forw oy fafee, R sie fAfeest 6 srovearet &1
AATAT FHT;

(=) 7= gAtaa wam & war i v T @7 areafas 3og 7Y T 3ca1e & [Ewr § 399 917 §;

(B) STATFAT FIT T&TH Al T THT FAGA T TIRETT FAATAT HT HLA A2 FeeA o6 70 Teqa7 T
wa fafert & sqam 3a Fgw ISTUT {7 AuTfesd SRl gRT i (STeT) ITeq F4 AT
SHHT TEIANT T | Ta o o107 T qREATITT AT FM

(2) FE v fashar-
(F) TEAT T T TF AT AT ATHIGH o 94T Fohelt STHTEAT o TRET H qg1 S0,
(@) Tt areht wree wr i vy At Z S wewe At TR 7 seEited 7 fRv
@@ Y el wrew & g aniEer v e yeeie SueR mde i e A wam
(=) Tl % SrgEeor ® UHT A q1ET At HA S weAe Gy w5 areft T g witeEd qEt J
FEITT 7 2T
7. T faoht TS AT Te fawRar & wdew - & sreama VI % Suayl F qerei, S Iee

T & Hated 8, woaet fasht e aret =7 ofie woger fasnar % Aefortaa #daeg g, ST @ng
ERERIGe

(i)  sreer Tershy e ATt e TahTs Sl W Woaed feaear og qiAtara s f&F -

(F) TEATT A oOd TS F ATH STHFAT 1 TEqTa 6T ST ATl Icqr8 AT HAT A T I T
TS ATST FXA § AT TAATZAT T ATARTLT IS BT 7o,

(@) weger Tt § sy o ST amer TEqe TR Tt T 317 STeaTarest | IeaTe 1 UHT Hre f&ae,
TTET, TEIT AT 3T+ A Al RIT Forae #e JT 9% AT ek T9aaer ITHAEFT & [Hg g
FT FATAAT 2T,




[¢TRT Hl—=ve 3(i)] T T TSI © T 7

(1) EATE T T JIAT AT HATSAT & (ST T H HAT F Fae # T AT AW g7 qr AT T 7
YT T 7T, ST &1 Aat, STLHT STATer T aTTH FLA o SA(eIH1L, ALET ohf o7, Awa-TeTq
AT ST TRaTT "5 3fiT L &

(F) FATIAT T2 | HtAa @@, 219, 3 A7 977 acd UH gi o 3w THTor 63 S 99,
(F) FE FTHF, FASII AT AT AT FAGGTRT FHT TART T 777 S0,
(&) wreed Tt 3 AT ST % € H STATFAT F TTHA F09 HIT S0;

(B) FETET & AT ATieed, =9 a1 9 § woet okl Fi ATt HUT 7 10 S Iq7 AT TLATT
Tt 2T 7 B S SEH yeret faehar w7 Hrarsa Aare< off oA 2

(3T) weger fasht § i A7 A2 Iewr TRl AT SITOAT AT seqiHiEd T2t g %A@ ored TE Aret
TTEET, AT AT 9eF g # fAfe g Sustad weama & afatvawd et o sAfase &1 yeaqma 1
ToFaT STTT, ST UAT e 7 8

(=7) et oft Y A A i ordt fOWH Y I AT T AT i uar aftgfera g SasreaT #i
AT | ITAed g ST fafer gy oo a SUHEar ATIwRT AT WU 7 ITA 5 3T
AEGT B,

(1) STATHAT H AT ITART FLATS FHT (G0 ST FH AT AAT IT TATAT 6 T & ST ATAT
avg Hgraa forg=w # vt =9 7 {77 srom,

(2) EATE F TEQARLOT § Fle SHTI, TSI AT AT T3 AT HOEATod AT Ha9q 7 g1 9
T Tg I, TATIAT T €6Id 7 3T,

(3) ST Tashl & THET T HAT Hil TEATIAT il ST Tl &7 qf FAT 6 A TN H§ 1o 71 e a7
TEATE | eI THHT Ioo@ (hAT ST S T3 STHIFAT TEAT Tl TARL HLdT g af 39 9T

FT AT ITASH FLATS SATUIT o STHATHAT HAT T hF FIAA FAT T T § AT T Toie &
TATATE FT T5dT &,

(3) STEl el AN 2, SULHT T ST FLEAT AT 6 ATHL H THAT Alad ATl STHIF
T YR FA A FATHAT ATt % forg 3= & 7 fesaraa s,

(%) S T & | F=AT AT T AT AT Y, T qTF BT F THT STATFRAT T TeqTrad LI 00
AHTE & AT @l F2 aret 3hrs a1 Gataa Toae fauhdr & S5 | S af a7 &% g0 af
FAta fAea & I H ITHAFAT T Gl=rd AT SO,

(1) @ (7) % AL ST F ATHAT §, ITAFAT T AL T HLA & qael H AL Al ATAT &F
STTUSTT, UHT Fd 997 36 970 9¥ 4T qgl (<37 SITUAT o STHFAT 7 Fi=rd war 737 8 37 981
AT @RS & FHT ITAFAT &l TEATad e il &di & AHT STHIT, I s 2,
FTIE FT &1 AT S TS LRIAT (SAALT) THAT TAT T FT qr STHATFAT T Teqeq @il wee
FTAT THTe AT Toge faondr i ARG 9% G FHT ITHFAT I Teq1iad ATl 6 ATTHT 6l
TTRAT 3 ATETE ICATE T ATTH FX o ATIRTC o AT H Gl=ra AT ST,

() THTE FTRT ST TR ST ey AT 36 AR frfem = § g,

(1) STt y=aTa & oI s@raTe qerer Tkt a7 fohed & e aw gy, a7 off swara ® F1Hd i
T 9T T TICE ol @ [T STTUT Forereh |7 ohefT sAfaara THTT ST 2T, g 1o ST &7 e
FT T F AT AT § Y FHAF THAT STOAT 377 ST ofF AT g1, TH TAT AT 097 & S0

(%) ToRedT 9T T ST ATAT TahT o AT |, ST AT 9rat, S8 Bt ST At iy 31 @rd # e
UEY oot T |EAT, T AT ATATEFHAT TAT TRTA (ST qod, TE Fe gi, 1 TAAT § T hIHd
T TEATS H A6 T H 97T STUT;
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(e1) TorelY o7 ToRTe 3 IETY T ST, AT ST 9T ! THATH o forT ITATT & oy sraeds #irs
AT AT AT AT TEATE | T&TF T SATAT g AT T T (i) T TEATIAT ¥ ATAT &

() ST TF T=qTF 0 AT AT oo T T T H IoAd qg! AT SATAT q& qh Itard FHATATE
o oo feor 7 ST,

(@) et ot "feeT o gEaree fohT ST | O@ STaT ST ST aget il TieRdT e it STt
AT 9g = T T R0 T e Sudrear 1 sqtea it T 21, ITSrET & = |
FTex & faea & forg I W= T ST,

(%) e amafasme srfafam, 2009 (2010 #T 1) i 39 refi= a=T0 U Ry o Iaeet #:7
qrere 3T STTom)

(ii) Srerer fashy e ATelt S RIS AT WA fehar-

(%) Freft et srfafater am fasft & foreq w8t 2R & =g giafea w= & oo st=a waw som

giatara wom BF agarft 515 a1 amE swgraeT a1 G e w1 Fue, wdfew, safig ar
ATRTHTTAEE AT A AT H fored 7 gi

(@) Torelt UF str=eor § foreq A5l g AT VAT Fils =0 qgl T ST A FLd aTeAT gl AT Tohelt
Ut ATt S e = & yoxer st e 7 wower fOEht TS gy w9y yower fAwhar g
THAT ST 72T 2T, & Hael § [AE 70 S 6 FA7aE1 8,

(1) STSTAT T TAT AL AT AT HATY S § Hioed gl g,

(%) o /TAT AT FATSA AT TRt 3 o AT stoe yewer fasht waTe i 9ETET & & (o FwOe, TiE,
ATRTHTIAESG AT T ATe # foreq 7Lt g = Iefies a8t /4,
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MINISTRY OF CONSUMER AFFAIRS, FOOD AND PUBLIC DISTRIBUTION
(Department of Consumer Affairs)
NOTIFICATION
New Delhi, the 28th December, 2021

G.S.R. 889(E).—In exercise of the powers conferred by clause (zg) of sub-section (2) of
section 101 read with section 94 of the Consumer Protection Act, 2019, the Central Government hereby
makes the following rules, namely:-

1. Short title and commencement. — (1) These rules may be called the Consumer Protection (Direct
Selling) Rules, 2021.

(2) They shall come into force on the date of their publication in the Official Gazette.
2. Application. — (1) Save as otherwise expressly provided, these rules shall apply to—
(a) all goods and services bought or sold through direct selling;
(b) all models of direct selling;
(c) all direct selling entities offering goods and services to consumers in India;
(d) all forms of unfair trade practices across all models of direct selling:

Provided that existing direct selling entities shall comply with the provisions of these rules within ninety
days from the date of publication of these rules in the Official Gazette;

(2) Notwithstanding anything contained in sub-rule (1), these rules shall also apply to a direct selling entity
which is not established in India, but offers goods or services to consumers in India.

3. Definitions. — (1) In these rules, unless the context otherwise requires,—
(a) "Act" means the Consumer Protection Act, 2019 (35 of 2019);

(b) "cooling-off period" means a period of time given to a participant to cancel the agreement he has
entered into for participating in the direct selling business without resulting in any breach of contract or
levy of penalty;

(c) "direct seller" means a person authorized by a direct selling entity through a legally enforceable written
contract to undertake direct selling business on principal to principal basis;

(d) "direct selling entity" means the principal entity which sells or offers to sell goods or services
through direct sellers, but does not include an entity which is engaged in a Pyramid Scheme or money
circulation scheme;

(f) "money circulation scheme™ means the schemes defined in clause (c) of section 2 of the Prize Chits and
Money Circulation Schemes (Banning) Act, 1978 (43 of 1978);



10 THE GAZETTE OF INDIA : EXTRAORDINARY [PART II—SEC. 3(i)]

(9) "mis-selling" means selling a product or service by misrepresenting in order to successfully complete a

sale and includes providing consumers with misleading information about a product or service or omitting
key information about a product or providing information that makes the product appear to be something it
is not;

(h) "prospect" means a person to whom an offer or a proposal is made by a direct seller to join a direct
selling entity;

(i) "Pyramid Scheme" means a multi layered network of subscribers to a scheme formed by subscribers
enrolling one or more subscribers in order to receive any benefit, directly or indirectly, as a result of
enrolment or action or performance of additional subscribers to the scheme, in which the subscribers
enrolling further subscribers occupy a higher position and the enrolled subscribers a lower position,
resulting in a multi-layered network of subscribers with successive enrolments:

(j) "saleable", in relation to goods or services, means unused and marketable goods or services which have
not expired, and which are not seasonal, discontinued or used for special promotion;

(k) "sensitive personal data" means the sensitive data or information as specified from time to time under
section 43A of the Information Technology Act, 2000 (21 of 2000);

(1) "State" includes a Union territory;

(2) Words and expressions used herein and not defined, but defined in the Act shall have the meanings
respectively assigned to them in the Act.

4. Mandatory maintenance of records.— Every direct selling entity shall maintain at its registered office,
either manually or electronically, all such documents as are required under any law for the time being in
force, including the following documents or records, as may be applicable, namely:—

(a) Certificate of Incorporation;

(b) Memorandum of Association and Articles of Association;

(c) Permanent Account Number and Tax Deduction and Collection Account Number;

(d) Goods and Services Tax registration; (¢) Goods and Services Tax Returns;

(f) Income Tax Returns;

(9) Balance Sheet, Audit Report and such other relevant reports; (h) Register of direct sellers;
(i) Certificate of Importer-Exporter code (in case of imported goods)

(j) License issued under the Food Safety and Standards Authority of India Act, 2006 (34 of 2006) for the
purposes of manufacture or sale of food items;

(k) License and Registration Certificate issued under the Drugs and Cosmetics Act, 1940 (23 of 1940) for
the purposes of manufacture or sale ofdrugs, including Ayurvedic, Siddhaand Unani drugs and
Homoeopathic Medicines;

() Certificate of Registration of Trademark.
5. Obligations of direct selling entity.— (1) Every direct selling entity shall-

(a) if a company, be incorporated under the Companies Act, 2013 (18 of 2013) or if a partnership firm,
be registered under the Partnership Act, 1932 (9 of 1932) or if a limited liability partnership, be registered
under the Limited Liability Partnership Act, 2008 (6 of 2009);

(b) have a minimum of one physical location as its registered office within India;

(c) make self-declaration to the effect that it has complied with the provisions of these rules and is not
involved in any Pyramid Scheme or money circulation scheme;

(d) maintain proper and updated website with all relevant details of that entity, including the documents
or records specified in rule 4, the self-declaration specified in clause (c), contact information which is
current and updated, details of its nodal officer, grievance redressal officer, its management, products,
product information, price and grievance redressal mechanism for consumers;
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(e) own, hold or be the licensee of a trademark, service mark or any other identification mark which
identifies that entity with the goods or services to be sold or supplied, but shall not give commissions,
bonus or incentives on sale of goods or services of which it isnot the owner, holder or licensee of
trademark, service mark or other identification marks;

(f) obtain all applicable trade registrations and licenses, including Permanent Account Number and Goods
and Services Tax Registration;

(9) get all information provided by it on its website duly certified by a Company Secretary.

Explanation.—For the purposes of this clause, "Company Secretary" means a person as defined in
clause (c) of sub-section (1) of section 2 of the Company Secretaries Act, 1980 (56 of 1980);

(h) have a prior written contract with its direct sellers in order to authorize them to sell or offer to sell its
goods or services, and the terms of such agreement shall be just, fair and equitable;

(i) ensure that all its direct sellers have verified identities and physical addresses and issue identity cards
and documents only to such direct sellers;

(j) create adequate safeguards to ensure that goods and services offered by its direct sellers conform to
applicable laws;

(k) be liable for the grievances arising out of the sale of goods or services by its direct sellers.

(2) Every direct selling entity shall provide the following information on its website in a clear and
accessible manner, which shall be displayed prominently to its users, namely:—

(a) registered name of the direct selling entity;
(b) registered address of the direct selling entity and of its branches;

(c) contact details, including e-mail address, fax, land line and mobile numbers of its customer
care and grievance redressal officers;

(d) a ticket number for each complaint lodged through which the complainant can track the status of the
complaint;

(e) information relating to return, refund, exchange, warranty and guarantee, delivery and shipment, modes
of payment, grievance redressal mechanism and such other information which may be required
by the consumers to make informed decisions;

(f) information on available payment methods, the security of those payment methods, the fees or charges
payable by users, the procedure to cancel regular payments under those methods, charge-back options, if
any, and the contact information of the relevant payment service provider;

(g) total price of any goods or service in single figure, along with its break-up price showing all compulsory
and voluntary charges, including delivery charges, postage and handling charges, conveyance charges and
the applicable tax;

(h) provide correct and complete information at pre-purchase stage to enable buyers to make informed
purchase decisions, and such information shall, in addition to the mandatory declarations to be provided
under the Legal Metrology (Packaged Commodities) Rules, 2011, contain the following information,
namely:—

(i)  the name of purchaser and seller;

(if)  description of goods or services;

(iii) quantity of goods or services;

(iv) the estimated delivery date of goods or services;

(v)  the process of refund;

(vi) warranty of the goods;

(vii) exchange or replacement of goods in case of it being defective;

(viii) all contractual information required to be disclosed by or under any law for the time being in
force.
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(3) No direct selling entity shall adopt any unfair trade practice in the course of its business or
otherwise, and shall abide by the requirements specified in any law for the time being in force.

(4) All products of a direct selling entity shall comply with the declarations to be made under the Legal
Metrology Act, 2009 (1 of 2010).

(5) Every direct selling entity shall store sensitive personal data within the jurisdiction of India, in
accordance with the applicable law for the time being in force and shall take appropriate steps to ensure
protection of such data provided by a consumer and also ensure adequate safeguards to prevent
access or misuse of such data by any unauthorized person.

(6) Every direct selling entity shall, having regard to the number of grievances ordinarily received by
such entity from persons in India, establish an adequate grievance redressal mechanism and appoint one or
more grievance redressal officers for redressal of consumers' grievances and display the current and
updated name, contact details including telephone number, email address and designation of such officer on
its website, and the details of its website shall also be prominently printed on the product information sheet
or pamphlet.

(7) Every direct selling entity shall ensure that the grievance redressal officer referred to in sub-rule (6)
acknowledges the receipt of any consumer complaint within forty-eight working hours of receipt
of such complaint and redresses the complaint normally within a period of one month from the date of
receipt of the complaint and in case of delay of more than a month, reasons for the delay, and
the actions taken on the complaint, are informed to the complainant in writing.

(8) Every direct selling entity shall appoint a nodal officer who shall be responsible for ensuring
compliance with the provisions of the Act and the rules made thereunder, and to ensure compliance with
any order, or requisition, made in accordance with the provisions of any other law for the time being in
force or the rules made thereunder.

(9) Every direct selling entity shall establish a mechanism for filing of complaints by consumers through
its offices or branches or direct sellers, either in person or through post, telephone, e-mail or website.

(10) Every direct selling entity shall maintain a record of all its direct sellers, including their identity proof,
address proof, e-mail and such other contact information.

(11) Every direct selling entity shall, on the request in writing made by a consumer after the purchase of
any goods or services, provide him with the information regarding any direct seller from whom such
consumer has made a purchase, and such information shall include the name, address, e-mail, contact
number and any other information which is necessary for making communication with such direct seller for
effective dispute resolution.

(12) Every direct selling entity shall ensure that the advertisements for marketing of goods or services are
consistent with the actual characteristics, access and usage conditions of such goods or services.

(13) No direct selling entity shall, directly or indirectly, falsely represent itself as a consumer and post
reviews about its goods or services or misrepresent the quality or features of any of its goods or services.

(14) A direct selling entity which explicitly or implicitly vouches for the authenticity of the goods or
services sold, or guarantees that such goods or services are authentic, shall bear the liability in any action
related to the authenticity of such goods or services.

(15) Notwithstanding the distribution system adopted by it, a direct selling entity shall monitor the
practices adopted by its direct sellers and ensure compliance with these rules by means of legally binding
contract with such direct sellers.

(16) Every direct selling entity shall maintain a record of relevant information allowing for the
identification of all direct sellers who have been delisted by the direct selling entity and such list shall be
publicly shared on its website.

(17) Every direct selling entity shall become a partner in the convergence process of the National
Consumer Helpline of the Central Government.

6. Obligations of direct seller.— (1) Every direct seller shall—

(a) have a prior written contract with the direct selling entity for undertaking sale of, or offer to sell, any
goods or services of such entity;
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(b) at the initiation of any sale representation, truthfully and clearly identify himself, disclose the identity
of the direct selling entity, the address of place of business, the nature of goods or services sold and the
purpose of such solicitation to the prospect;

(c) make an offer to the prospect providing accurate and complete information, demonstration of goods
and services, prices, credit terms, terms of payment, return, exchange, refund policy, return policy, terms of
guarantee and after-sale service;

(d) provide an order form to the consumer at or prior to the time of the initial sale, which shall identify the
direct selling entity and the direct seller and shall contain the name, address, registration number or
enrollment number, identity proof and contact number of the direct seller, complete description of the
goods or services to be supplied, the country of origin of the goods, the order date, the total amount to be
paid by the consumer, the time and place for inspection of the sample and delivery of
goods, consumer's rights to cancel the order or to return the product in saleable condition and avail full
refund on sums paid and complete details regarding the complaint redressal mechanism of the direct selling
entity;

(e) obtain goods and service tax registration, Permanent Account Number registration, all applicable trade
registrations and licenses and comply with the requirements of applicable laws, rules and regulations for
sale of a product;

(f) ensure that actual product delivered to the buyer matches with the description of the product given;

(9) take appropriate steps to ensure the protection of all sensitive personal information provided by the
consumer in accordance with the applicable laws for the time being in force and ensure adequate safeguards
to prevent access to, or misuse of, data by unauthorized persons.

(2) A direct seller shall not—

(a) visit a consumer's premises without identity card and prior appointment or approval;

(b) provide any literature to a prospect, which has not been approved by the direct selling entity;
(c) require a prospect to purchase any literature or sales demonstration equipment;

(d) in pursuance of a sale, make any claim that is not consistent with claims authorized by the direct selling
entity.

7. Duties of direct selling entity and direct seller .—Subject to the provisions of Chapter VI of the Act,
relating to Product Liability, the following shall be the duties of direct selling entity and direct seller, as
may be applicable, namely:—

(i) Every direct selling entity and every direct seller shall ensure that—

(a) the terms of the offer are clear, so as to enable the consumer to know the exact nature of offer
being made and the commitment involved in placing any order;

(b) the presentations and other representations used in direct selling shall not contain any product
description, claim, illustration or other element which, directly or by implication, is likely to mislead the
consumer;

(c) theexplanation and demonstration of the goods or services offered are accurate and
complete, particularly with regard to price and, if applicable, to credit conditions, terms of payment,
cooling-off periods or right to return, terms of guarantee, after-sales service and delivery;

(d) the descriptions, claims, illustrations or other elements relating to verifiable facts are capable of
substantiation;

(e) any misleading, deceptive or unfair trade practices are not used,
(f) direct selling is not represented to the consumer as being a form of market research;

(9) the promotional literature, advertisement or mail contain the name and address or telephone number of
the direct selling company, and include the mobile number of the direct seller;
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(h) direct selling shall not state or imply that a guarantee, warranty or other expression having substantially
the same meaning, offers to the consumer any rights in additional to those provided by law, when it does
not;

(i) the terms of any guarantee or warranty, including the name and address of the guarantor, shall be easily
available to the consumer and limitations on consumer rights or remedies, where permitted by law, shall be
clear and conspicuous;

(j) the remedial action open to the consumer shall be clearly set out in the order form or other
accompanying literature provided with the goods or service;

(k) the presentation of the offer does not contain or refer to any testimonial, endorsement or supportive
documentation unless it is genuine, verifiable and relevant;

() when after-sales service is offered, details of the service are included in the guarantee or stated
elsewhere in the offer and if the consumer accepts the offer, information shall be given on how the
consumer can activate the service and communicate with the service agent;

(m) products, including, where applicable, samples, are suitably packaged for delivery to the consumer and
for possible return, in compliance with the appropriate health and safety standards;

(n) unless otherwise stipulated in the offer, orders shall be fulfilled within the delivery date proposed to the
consumer at the time of purchase and the consumer shall be informed of any undue delay as soon as it
becomes apparent or comes within the knowledge of the direct selling entity or the concerned direct seller;

(0) in cases of delay under clause (n), any request for cancellation of the order by the consumer shall be
granted, irrespective of whether the consumer has been informed of the delay, and the deposit, if any, shall
be refunded as per the cancellation terms proposed to the consumer at the time of purchase, and if it is not
possible to prevent delivery, the consumer shall be informed of the right to return the product at the direct
selling company's or the direct seller's cost as per the procedure for return of the goods proposed to the
consumer at the time of purchase;

(p) right of return offered by that entity shall be in writing;

(g) whether payment for the offer is on an immediate sale or installment basis, the price and terms of
payment shall be clearly stated in the offer together with the nature of any additional charges such as
postage, handling and taxes and, whenever possible, the amounts of such charges;

(r) in the case of sales by installment, the credit terms, including the amount of any deposit or payment on
account, the number, amount and periodicity of such installments and the total price compared with the
immediate selling price, if any, shall be clearly shown in the offer;

(s) any information needed by the consumer to understand the cost, interest and terms of any other form of
credit is provided either in the offer or when the credit is offered;

(t) unless the duration of the offer and the price are clearly stated in the offer, prices shall be maintained for
a reasonable period of time;

(u) the procedure for payment and debt collection shall be determined in writing before any contract is
signed and it shall be such as to avoid undue inconvenience to the consumer, making due allowance for
delays outside the consumer's control;

(v) the provisions of the Legal Metrology Act, 2009 (1 of 2010) and the rules framed thereunder shall
be followed.

(i) Adirect selling entity or direct seller shall not—

(a) indulge in fraudulent activities or sales and shall take reasonable steps to ensure that participants do not
indulge in false or misleading representations or any other form of fraud, coercion, harassment, or
unconscionable or unlawful means;

(b) engage in, or cause or permit, any conduct that is misleading or likely to mislead with regard to any
material particulars relating to its direct selling business, or to the goods or services being sold by itself or
by the direct seller;

(c) indulge in mis-selling of products or services to consumers;
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(d) use, or cause or permit to be used, any fraudulent, coercive, unconscionable or unlawful means, or cause
harassment, for promoting its direct selling business, or for sale of its goods or services;

(e) refuse to take back spurious goods or deficient services and refund the consideration paid for goods and
services provided;

(f) charge any entry fee or subscription fee.

(3) Adirect selling entity and adirect seller shall comply with the requirements of all relevant laws,
including payment of taxes and deductions thereunder.

(4) A direct selling entity and a direct seller shall not induce consumers to make a purchase based upon the
representation that they can reduce or recover the price by referring prospective customers to the direct
sellers for similar purchases.

8. Persons not to be engaged in the business of direct selling.— No person who is convicted, or bankrupt
during the last five years prior to his association with the business of direct selling, or a person of unsound
mind, shall be engaged in the business of direct selling.

Explanation.—For the purpose of this rule, the term 'Bankrupt' shall have the same meaning as assigned to
it in clause (3) of section 79 of the Insolvency and Bankruptcy Code, 2016 (31 of 2016).

9. Application of e-commerce rules.— The direct sellers as well as the direct selling entities using
e-commerce platforms for sale shall comply with the requirements of the Consumer Protection (e-
Commerce) Rules, 2020.

10. Prohibition of Pyramid Scheme and money circulation scheme.—No direct selling entity or direct
seller shall—

(a) promote a Pyramid Scheme or enroll any person to such scheme or participate in such arrangement in
any manner whatsoever in the garb of doing direct selling business;

(b) participate in money circulation scheme in the garb of doing direct selling business.

11. Monitoring by State Government.— For ensuring compliance of these rules by direct selling entity
and direct sellers, every State Government shall set up a mechanism to monitor or supervise the activities of
direct sellers and direct selling entity.

12. Inconsistencies in laws.— Where any regulation made under the Reserve Bank of India Act, 1934
(2 of 1934) is applicable to a direct selling entity governed under these rules, the provisions of such
regulations shall prevail over the provisions of these rules to the extent of inconsistency.

13. Contravention of rules.— The provisions of the Act shall apply for any contravention of these rules.

[F. No. J-10/9/2018-CPU]
ANUPAM MISHRA, Jt. Secy.
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